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   LUXURY PLATFORM BRAND STRATEGY
     POWERFUL TOOL TO POSITION THE LUXURY CONCEPT 
               WORLDWIDE EFFECTIVELY IN THE MARKET

    Rudy Deighton
The Luxury Platform



WHAT IS BRANDING?

THE STRATEGY OF DEFINING, BUILDING
AND MANAGING THE BRANDS’

PORTFOLIO

  Branding achieves its goals when Luxury Platform is able to define and  
        maintain their distinctive and core competencies to ensure the  

        expected experiences the customers have



     THE GOAL OF THE  LUXURY PLATFORM BRANDCONCEPT STRATEGY IS TO DELIVER 
           THE LUXURY-PLATFORM.COM  MORE PRODUCTS, PR, SALE, LEADS & PROFIT.
                      WITH THE LATEST CROSSMEDIA, NEWMEDIA & INTERNET TOOLS 

                           LUXURY PLATFORM STRATEGY 2019 
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    ABOUT BRANDING !!!    



WHAT
  

                                     is a brand?



FIRST
  

                A brand is not a logo.



or



        SECOND
 

 

A brand is not an identity.



FINALLY   

                         A brand is not a product.



So WHAT EXACTLY 
                                  is a brand?



 A BRAND IS A 

CONSUMER’S EMOTIONAL CONNECTION

 
 TO A PRODUCT, 

 SERVICE, OR 
 ORGANIZATION.



SO IT’S NOT WHAT YOU  
 SAY IT IS.



IT’S WHAT THEY  SAY IT IS.



BRANDING
  
 is YOUR way of  
 influencing THEIR reaction.



 There are 

   million Marketing PRODUCTS   
 on the market. 
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Every day we are BOMBARDED with more 
than 300,000 advertising messages.



So with thousands of brands competing for  

 eVeRYONe’S  
 AtteNtION…



It’s no wonder everyone can’t be  
the

 LEADER.



 Build a Lighthouse Identity.
                            

             around 

    Thats why we will    



  Assume Thought Leadership 
 

of Your Category.



 

     Use Branding and Marketing
         as a high-leverage asset 



Credo 7:

  Become Idea-Centred,
 

not Consumer-Centred.



Impossible Is Nothing
Many products, clients & visitors
 
 



A New         - Brand Concept

 
                - Marketing Tool
 

                - Media Strategy
 
                                               - Internet Platform
                                                           - Luxury platform
               
                                            - Promotion Wave

                          
                                              - Luxury platform products 
              

                                              - Luxury Platforms News 

                                             

 



Therefore, the 
future   

              is clearly.



   We created a new 

                    Brand Concept,  
       a new trend for a new kind 

                           of customer, lead & future.

   We created a new 

         We design a new,  



   LUXURY BRAND MANTRA

So we create a new way of live

 

                                        FEEL 



Bring to life through a new 
 through-the-line 

                LUXURY Brand Concept that              campaign  that  
crosses borders 

with local impact.



“Challenger as a state of mind: 
 

                        staying Number 1  

      means thinking like 

   We created a new 

            becoming ,  
Number 1



THE FUTURE
A new brandconcept  wi l l  g ive  THE LUXURY PLATFORM  




